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01

EBEITH
Twitter &K,

02

mifi“Create campaign”
(B &3&sh)
BT EEEEN
LA,

Language: English v

Advertise on Twitter
[

Reach potential customers Gain more followers Measure results in real time

Trs

ms that delivered in this time frame C Create campaign ) [ Last 7 days v

< Filters: Default v )

(LT3 Want to learn more about mastering video ad campaigns on Twitter?
Check out our new courses on Twitter Flight School

(To access the curriculum in Chinese translations, please reach out to your
Twitter Sales representative.)
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M &E BIRYIZR$
¥EFE“Video Views” o
Choose your objective
(*mﬁﬁﬂmg%) o Need help choosing an objective? Learn more

Awareness Consideration Conversion

Campaign objective

Reach Video views ° App re-engagements

Maximize your ad's reach Get people to watch your video Get people to take action in your app

Pre-roll views

Pair your ad with premium content

App installs
Get people to install your app

Website clicks

Drive traffic to your website

Engagements

Get people to engage with your Tweet

Followers
04 Build an audience for your account

BIB— T &ED B, LE&IR
RARSRTF. BANBRINEERH
WERIRIR, PUTERE, BD:
BIrR. =MF,

0 5 Campaign setup

ﬁ%iﬁé’[ E"]ﬁﬁﬂ%}ﬁ, %Et—fﬁbﬁ Campaign name
NESEINEEMENR
ﬁj%:o Funding source

Choose one

REFRBHEAT
(FIiE) 455REHA Daily budget (> Total budget (optional) @
o BANENGAERRKIIRBEAR, USD  100.00 uso
LEREEFNERIERA
(CPV) &,

Start End (optional)

( @ 2020-05-21 v ) 11:57am ( + specify time )

j“]jg\:ﬁ,‘] » Advanced

Ir&EIRESH.

o WMREHEBEARIEFE AT
FESEEEARE, BRFERIERE
“Accelerated Pacing” (IM&) o
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e, BRREE T
T, TEALURET
HAERITT I 5 R (A,

07

TR EE SEDRE
PRI 2RE

Ad group details

Ad group name

Start (optional) ® End (optional) ®

<+ Specify time) <+ Specify time)

Total ad group budget (optional) ©

EUR

Bid type

v Automatic bid (recommended)
Maximum bid
e e

Bid unit

per video view

Bttt

TRLE Bk, URENE
(EEIER) SKI&RERR.
B &N SEEF e

EBRE FEAIRBUR TR R R 2

73750

Rah:
fEAXFENER, KA B
HIASRIIIME X HZER, X
FRHEMEE R, AT DUBHRIERK
BEAME—RMNZ 4% 2R
(TSN |, BREXMN
BARSBHE MM,

XFHN LR RN FEZMN EER
BER, MiTHRTIAEXN T AR
AT R B B 1B R A
MIZEA,
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®IE 6 WHINE ()

“6 WISINE" ENETH
AL 50% MEX/INEREN
ENBEADT 6 Weh, ST
BRAAK THEBE T#E,
6 W EISIM BN EFE AL

RATA,

Ad group details

Ad group name

Start (optional) ® End (optional) ®

<+ Specify time> <+ Specify time)

Total ad group budget (optional) ©

EUR

Bid type

Automatic bid (recommended)

Your bid will be optimized to maximize results at the lowest price within your budget.

v per 6s video view
per video view
per 3s/100% view

Creatives for this bid unit must be 15s or less

B

BRERMANE :
TRME" BRI IERIRIL
50% MEIAR/NE R E WER R
DF 2 B, SRARSIAE AR
KT /BUHTEE. ZHEAAAU
RREREE R,

C

¥RER 3 #/100% FBTN 5 -

“3 #/100% MSH " H5HY
EERIIILL 100% FIEIK
INEREMEREARDTF 3

MR, AR KT
HEBUH T#E,
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RETHEE EBENER,
BB T “Targeting”
(/:'_Eﬁi) i?_ﬁlﬁi-‘ﬁ o Gender

™\
Sl v | vomen)

Age

® Al
Tﬁgﬁﬁﬁ?;&?ﬁ'ﬂ\] (O Age range
A

= =]
#JEM Jilfﬁﬁ/\] /&N O Location (optional) ® &, Bulk upload

Demographics

Language (optional) ©

10

REREHEEHIE
%iﬁﬁb ]:P E{Jj:&jco Twitter placements

Put your Tweets where your audience is most likely to see them.

TR A A B RE X HEXTE ¢

Profiles ©®

Twitter J:E’Jﬁ?ﬁﬁ[ﬁo Search results ©

Placements

Creatives

0 selected
Tweets

Your campaign won't serve until you select a creative.

( Marisa Oberdorfer @oberdorferm ) (Organic Tweets Vv ) O Show replies and mentions

Organic Tweets

Nothingt  Scheduled Tweets

Change your filter sel in
ge v Promoted-only Tweets !
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YW waEwe

11

7£“Review & Complete”
(BEEATH) XMFEE
EENRZEE, R
ISARTE &AL ftb
&4, NAfELbabgiE,

12

EmiEm
MBS ETHIE !

Campaign

Promoted Video Campaign

Objective

End

Daily budget

Funding source

Pacing

Ad groups + New ad group

Test ad group

Video views

None

None

Oct 17, 2020, 12:00 AM PDT
Oct 31, 2020, 11:59 PM PDT
$500.00

None

Credit/debit card

Standard

Copy ¢ Edit

Exit Launch campaign
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EIRERAY X RIS HR
o FRUINERA
o SIUEE
 EXiH

« XNBERE

o MSEREER

[ (—

[ -

[FT&Em:
FLAEXRRRT? BBEX
FTEMM/HENEREFEM?

MRE, FEREEEZ LM
HOHESCLUARINE] T HIEBIHo

LSRR IF?
ISR ANX LRSS,

I EHEER:
BEERBEANT SHNKREMT
Ht5 £4H? At XHE?

SZAREMH:
IRRIHE X RIS | HRLE 52 AR ?

R =

TS EERTPRITER

MR [HEESR THRINBR, SrANEG LAMERRTERE, EE&THX
IR, Bl BXH. SR, BEREEKT GRE, RELHE SEHRED
BrRRERE, K AR IUEOINE. 31/100% MSMES 6 el

WA

—R AR EIERZ ML 50% HEXR/IMEREMERBADT 2 e,
ARSI IR T FIBUE T8, —R 3 #/100% AR BB Z T
L 100% MEX/IERBIABRBADT 3 78, SISTERBRN BT

HFIUHTEE, —KR 6 DHMNEREN

EIERIMSRL 50% HEIA/NERE

MEMBERDT 6 B, AOBTEBRBNRATHEBE T 58

DB SN ES:
mEEERE T HEL SHANR
BEI EMAZENREREES,
BYTERTH®REEHE B RSmE
AR BE, EENEEENZE.
[TEHHR. MEFEF,

BRSNS T HE Twitter FEFE
[TEZNNBEEE, YA Twitter FHEE
M EBEMEIEMNSIEATNT, FER
B4 Twitter ENBEIRE. §EER
A%,

NEERE BT TRAFEREDS
DRI ERT. EIREEERN &,

MINEEF.

5
& If

EHASEE BT FEREXRHENST
BN EMEHERRELEREN
% BREIRE, Twitter AILUCAMT &IEDD
REMBIRRM R, o, BITER
DUERE. PMEFNER, HEMRXYE
RPKBERFER, DUAESH &
MR

TR, SRS R RS R A T B E TS, B5 1T Twitter
BRAEREATS, RINELEMEE, Twitter WATENBRASEESS AL, 27
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L

B FEHERR

N E DI

BATRM, PSIMERERLLIER 84%, HiTHWER
BERSER, AMTHELRINOSEKE Twitter,
MRS I NER R, THRIXTEN]
Twitter SN EZEE,

BofEREREMSRE B MAFR RS, BRASER
Bl BAMAMEILLAIZE DN 1% N, BEHFiR
BEh &R

BioE, RESEAENBEZ LM 50% BIMEIR/N
NE 2, HEROE2FNEXBCEFHE NE NN
(BUEBTRmENAE) |, BNA RN &EDE
RitEE. X 3 #/100% MEMBE R BN, REY
EAENBLZ L 100% HMERNNE 3 7, =E

RETEFVENBUEFSNEINN (IXFHITRRN
ERE) , BAIA BN SENBFRITE.

FrE &2 Twitter FIBTHS 60 FMAAIRIAILSRER R B &)
BB, XRBEFEERTAERE MM,

=N, RERAPARATERE, BSBEBsnhaE

HEE,

AR, ERBEEETEEAUEERER, A UE
P R E R SR E RS RS 4EREE, ST
B1F, WREEMRE K AESRIBRERT™, T1E
WM Twitter R RIFRAERIES, &M, AFRZIK
RAETIRTENE /BRORERE o
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BRI " EERET HIRER.
MBAIENA LA/ SRR BT, FRE
T Bt

1. WINERARERNZ RO EEN. KR
TSRS RSN SRR TD = B 1E 7 M
EAEIERE? THXHERARAK?

2. ZEIRES— WiFi L LEENISN, WiFi
RERR, N EE R TLE R,

3. EMSHBIIMXME, —MEENAER
BARELF R, BIESM S R NERATRAE
SEER, B TR ] At I el R,
BN RO R/ AT U E5E _E AR RURGR], fRoK
FREHIES _EERINLE,

MRPBAFER, ERRZLFE RS,

HIE “SAK" HiRET.

B, | &SREB EERNISRAEET 2 2% 20 7
MR EHGET A RIRIASR, SRS EH
RIERo

KL ERPAREERBIIA LEERISINA AR,
BRI RETRIERER K.

HENE PSR, WHER
TR HiRo
MREHEC R EXIAPEER “TIEBBRE
MR, NRTEMME MNER Media Studio FlER.

HAl, BT EM Media Studio FHEEEIIBRANST
MERE L EEMB M, HEREIEE,

HHATTEHIFEF (CTA) iR ULEI—
MEIRE T

H{R7E URL FFLEE 5| AEMIMY (30 http

B https) . WREMEEEREEER http, B=IR
https, #E TR, R URL FE&BRHFR. URL
FLEEFERANSHRFRRRENAES, Media
Studio MERXAMZR, &E, BRELH
CTA BE7TE 255 M FRIVEEZERH 2 A,
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