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Language: English v

01

EBEEN
Twitter &K,

Advertise on Twitter

Don't have a Twitter account? Sign up

Reach potential customers Gain more followers Measure results in real time

Get your messages in front of people Quickly grow your community of Track the growth of your follower base
not yet following you by promoting high value followers and drive and see how people engage with
your Tweets word of mouth by promoting your every single Tweet

account

02

m“Create campaign”
(Bl &i&Th)

TAT SEERN

EJ:%O < Filters: Default v >

ms that delivered in this time frame C Create campaign ) [ Last 7 days v

(LT3 Want to learn more about mastering video ad campaigns on Twitter?
Check out our new courses on Twitter Flight School

(To access the curriculum in Chinese translations, please reach out to your
Twitter Sales representative.)
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Mr— %5% EjJ E *7]‘5” % Campaign objective
':F' ﬁ%“ Followers” Choose your objective

\ NS Need help choosing an objective? Learn more
N
(KEHE)

Consideration Conversion

Video views App re-engagements

Get people to watch your video Get people to take action in your app

Pre-roll views

Pair your ad with premium content

App installs

Get people to install you

Website clicks

Drive traffic to your website

Engagements

Get people to engage with your Twee

Followers

Build an audience for your account

04

BT EEH R, LthH
MRS RTF, BATEINE
E AR LRI RIR, MUITE
w&E, B B, EMF.

Campaign details

05 Objective

Followers

Build an audience for your account

EFEEYUNTRERR, AEEA
TS ENEEMENSmE, Campaign name
IREFREHAFN (RD%)
LREH. Credit/debit card

* ﬁﬁ]giﬂﬁ%%&ﬁﬁ@?ﬁm Remaining budget: Not available | Runs: Feb 28, 2013 - Present
;Hﬂ IZE, lf)@f% Eﬂ?rﬁ"]@b’( Daily budget Total budget (optional) ©
WBERLA (CPV) 33, usD | 10000 o

%1&3%’*%&&&3%&0 Start End (optional)

Funding source

m 6:52am | PDT m
o MREHFBHEARIEEREE » hvanced
BRTEEEARE, R
Hi%EE “Accelerated

Pacing” (I0&R) o
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Ad group details

Ad group name

Start (optional) (O End (optional) © e

( + specifytime ) ( + Specify time )

Total ad group budget (optional
usD

Bid type

+ Automatic bid (recommended)
Target cost

UG I T U UL ST T THGATTTIFET TEoWIND Ot

» Measurement options
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Gender

Age
@ Al

vl y AY WA
TRESXTFHA .
Location (optional) & & Bulk upload
Include
United States X

Language (optional) @
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WXHUE: ETNEZ (BuE) Pt your Tueat whar your udiance i most el 1
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Profiles ©

Placements

EERRTAREHIELNT &
SETIRRIHEDL, RE R I “Next” Creatives

~ o N
(T—%) BEREFMER, RE
If you add a Tweet with media to your followers campaign, your photo or Card will not appear

ﬁﬁ?’x"ﬁﬁ@ﬁ@fhﬁfﬁfﬂ I in your Tweet unless it is Retweeted.

0 selected

EE NREESSE R EERh Tweets
TN T B E R, MM & @
Bt E g TABRERIH, —

BRAEHEE K

O Show replies and
mentions

( The Barista Bar @baristabar v .vl l_‘ Promoted-only Tweets v )

Tweet Card name

The Barista Bar @ @baristabar - 0h
o test scheduled
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