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Language: English v

01

Twitter[AS5 7 0> MIC
EI 7‘\/( \/ lJ i -a-o Don't have a Twitter account? Sign up

Advertise on Twitter

Reach potential customers Gain more followers Measure results in real time

Get your mes n front of people Quickly grow your community of Track the growth of your follower base
not yet follov y high value follow drive and see how people engage with
your s word of mouth by promoting your

accour

02

UN=IE Sl )
EJ:L_ %2 ms that delivered in this time frame ( Create campaign )
[F v > R—> Z R
=0 Uw oL *x9, ( Filters: Default v >

(LT3 Want to learn more about mastering video ad campaigns on Twitter?
Check out our new courses on Twitter Flight School

(To access the curriculum in Chinese translations, please reach out to your

Twitter Sales representative.)
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HUWAEF v OR—VEERT
BRRIC [U—F] DEMNEZEIRL

F Choose your objective

Need help choosing an objective? Learn more

Campaign objective

Video views App re-engagements
t people to watch your video Get people to take action in your app

Pre-roll views
Pair your ad with premium conten

App installs
people to install your ap|

Website clicks
Drive traffic to your website

Engagements
Get people to en

0 I L
Followers
Build an audience for your accoun

EEF v R—VEEERLUED,
NEFRASNEEA,

LIR— KD Pd<iidLdic,
NARZRTZEDERELTIHL
9 (=T TaviInk
A—FTAIVR, VVIAT4THE) o

05

)BT WIEEER U,
BRI & AT OBEF v R—y Campaign name
FEEAALES,

PIAE ST E (D) 2RELET,

Campaign setup

Funding source

s LDBWCPMMEZEEF DI,
RVWHEZREIT S EZRT
ITHULXET, Daily budget © Total budget (optional) ©

Choose one

USD  100.00 USsD
E&ETIN—TD

JCSA—H % EQE UET, Start End (optional)

(@ 2020-05-21 v ) 11:57am (' + specify time )

o FrIUR—VHRENIEEIC
B KDOFERBABEIR » Advanced
FHEICHIGTE BGEIC
D, [EHILECE] Z3E
RUTLEEE W,
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CPMD ALY 1 7 & AHL
FEERLEI, [BREA
FLEH] & [BEDAFLEE]
hH O ET,

RECDREZRRLE T,
[RRU—F] & [TVT—=Y
AVRE/ESU—F]IHHD
x9, *

Ad group name

Start (optional) @ End (optional) ©

( + Specify time \t) (/ + Specify time .

Total ad group budget (optional) @

usD

Bid type
Automatic bid (recommended)

Your bid will be optimized to maximize results at the lowest price within your budget

Optimization preference

[/ Maximum reach ]

Reach with engagement

» Measurement options

SE[IVT—IXAVRNE#ES Y —F] CRBELSNEELEF v
IR—=VE, 2DO0EMICH T 2RELZITS 0. mRKY—
FOBELDETEEEICKED £,

ZUTZEE. AEDENZRELEXY, (CESOMETH

BATZ3HEDEHICDOWVWT, gD TwitterdE—ILRIBYE
[CTHERELLIEEW)
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Nielsen Catalina Solutions, [5 Keys to Advertising
Effectivenessay . 20175108,

Neilsen Brand Effect Data, 2017~2018%, #(f&
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AV hERY, 7oV RNIBESEICOEIU EDFE.
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IPG Media Lab,

FWhy Twittery 3RFEHIAFE. Kantar Millward

Brown. 20174,

Nielsen. DAN + Twitter Video Content Best Practices
Research, 20154&5H,

Kantar Millward Brown TWhy Twittery #i$RIERZE.
20174, TwitterttI7—%. [What’s In a Tweet: Text

Analysisg . 20184,
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